
Portfolio 
Submission 
Components
• ARTIST CV (CURRICULUM VITAE)
• ARTIST STATEMENT OR PROFILE
• PORTFOLIO IMAGES



Artist Curriculum Vitae  (CV)

 An Artist CV is like a resume but only highlights 
your artistic career achievements and 
professional practice

 Your artist CV should be no more than one page 
when submitted for a juried event or competition. 

 It should be organized, clear and only include 
pertinent information regarding your professional 
practice. 

 Consider your audience, some galleries prefer a 
less is more approach, but for a juried competition 
you may want to add a bit of flare to make yours 
stand out. 



Topics to include

 Personal Details:
 Name, Birth year, Country of Residence
 Email, Website, Phone Number

 Education
 Only arts related post-secondary education should be 

listed unless the education is relevant to a specific job 
you are applying for. 

 Exhibitions
 Beginning with most recent, list exhibitions in this 

manner: 
Date Title of Show, Gallery, City
 If the list is extensive this section can be split into 

categories: Solo Exhibitions, Group Exhibitions, Duo 
Exhibitions. Or simply list “Selected Exhibitions”

The following headings are optional and should only be listed if 
you have relevant information to include. 



Murals

 List in the following manner:
Year Title Location Your Involvement

 If you were the lead artist, assistant, apprentice, or 
volunteer. It is important to indicate your 
involvement in that particular mural. 

 If you are including images of the listed mural(s) in 
your portfolio submission and you only worked on 
part of the mural, show the specific part(s) that 
you worked on personally. 



Other Optional Headings

 Curatorial Projects
 Teaching
 Publications
 Awards
 Residencies
 Relevant Volunteer Experience
 Committee(s)
 Collective(s)
 Board(s) 



Artist Statement
 The goal of your artist statement is to tell the reader 

who you are and what you do artistically. 
 Consider your audience. 
 An artist statement as part of a submission should not 

be too long winded. You can keep a longer version 
available on your website for those who wish to take 
the time to read it and learn more about your 
creative process.

 Don’t use overly poetic language, but make sure to 
convey your passion. 

 If you are having a hard time explaining why you do 
what you do, record yourself telling someone about 
your art verbally, listen to it back and take notes. 

 Ask someone for help, have someone read what 
you wrote and confirm that it makes sense and 
describes you well. 



Example – John Pugh
Artist Statement

I am a trompe l’oeil artist focusing primarily on public art. I have found that the ‘language’ of life-size illusions allow me to effectively 
communicate with a very large audience. People take delight in being visually tricked. Once intrigued by the illusion, the viewer is 
invited to visually cross into the mural to explore and discover the deeper concept of the piece. I have also found that by creating 
architectural illusion that integrates with the existing environment both optically and aesthetically, the art transcends the
separateness that public art sometimes produces.

Public art is a very powerful form of communication, and with it comes great responsibility. To truly connect with most viewers the 
concept message needs to be an authentic one and in no way commercial. People crave human connection. Ironically, this 
humanistic draw is the most effective way to spur economic development.

With a clear intention to create a public art attraction, I strive to design a mural in a way that is atypical or not in a commonplace 
mural format; that I “think of the box”. Often this includes creating an illusion that is iconic or a dynamic anomaly. The passerby is 
much more apt to engage with an uncommon architectural event or phenomenon while he or she unconsciously surveys the urban 
landscape.

Creating a ‘sense of place’ is paramount. It is important for me as an artist, to research the area and its community, formulating 
concepts based upon a multitude of historical, environmental, and cultural viewpoints. If the mural can serve to educate about the 
culture and heritage of a place, it will deepen roots, and create a pride of place. This inspires new possibilities, the sharing of ideas, 
and assist in bridging cultural gaps in the community.

Clarity of language allows the artwork to ‘elevate rather than alienate’, and with an initial trompe l’oeil impact that tantalizes the 
viewer, no translation is needed. Yet layers of heritage, the human spirit, or of dreams can be woven together in innovative ways —
dynamic or subtle — that will inspire. I like to play with the mural composition so that the layers will unfold sequentially, creating a 
multi-dimensional narrative and prompting exploration. I also like to treat the layers as music, composing with color, texture, and 
form to create melodic overtones and the timbre. Ultimately the goal with the mural is to conjure fresh feelings and perceptions, 
and evoke a sense of connectivity with the mural, within us, and the world around us.



Portfolio Images

 Make sure you are representing your work and skill 
level well. No blurry pictures, include details 
whenever necessary. 

 Make it convenient for the recipient to view your 
file, compile into one PDF, it is preferred that you 
do not send as web files. 

 Images should be good enough quality to be 
printed but don’t need to be the highest 
resolution possible. keep the file size relatively 
small or compress them for sending. 



Submitting to a call 

 READ THE DETAILS OF THE CALL CAREFULLY
 Make sure you submit EXACTLY how the call for 

submissions was requested. 
 When in doubt ask. 
 Be aware of date and time deadlines. Make sure 

to submit on-time! 



Assignment

 Part 1 of your ISP is to submit the following portfolio 
components:
 Artist CV (one page)

 Artist Statement (250 words)

 3 Portfolio Images

Please submit all 3 components in 1 PDF to 
MACD@muralroutes.ca by Tuesday May 2nd at 9:00 
am

mailto:MACD@muralroutes.ca
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